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Keystone 


(= annual index to the many subjects covered in articles in THE 
JEWELERS’ CIRCULAR-KEYSTONE during the past year is presented as a reader service. 
It is designed to be helpful to jewelers who may wish to refer back to a particular 
article or subject covering some specific phase of jewelry store operation or as a 
reference to merchandising and promotion ideas used successfully by other jewelers. 

All articles of major and permanent interest have been listed in this index. 
Featured departments running each month, as well as news items and editorials. have 
not been included. 


— 


ADVERTISING 


(See also “‘Promotion’’) 
General 
Wasting Your 
Money? Jan:86 
Guide for Retail Advertising and 
ons Book Review. May: 
1 
Take Advantage of Your Ad- 
vertising Mats. June:106 
Cooperative 
Cincinnati Jewelers Cooperative 
Advertising Pays Extra Divi- 


Manufacturers 


dends. Dec:98 
Direct Mail 
15,000,000 Christmas Booklets 


Can’t Be Wrong! Aug:166 
National Brand 
National Advertising is Local 
Advertising. April :98 


Newspapers 
‘Personals’ Spot Jeweler in Pub. 
lic Mind. Feb:100 


Quality Ads Reverse Repair-Ke- 
tail Ratio: March:138 

From Any Angle It’s Advertis- 
ing That Pays. May:104 

High Ad Budget Brings in 
Those ‘Extra’ Customers. 
Aug :174 

Directs His Advertising 
Over-All Appeal. Oct:178 

Used Pronerly and Judiciously 
. . . Advertising is a Potent 
Selling Force. Nov:96 

Newspaper ‘Catalog’ Doubles 
Sales of Christmas Gifts. 
Nov :116 

Small Ad Campaign Gets Steady 
Response. Nov:160 

Individual Advertising Sets Pat- 
tern for Store’s Success. Dec: 
76 

Radio 

Appropriate Advertising Proves 

a Traffic Builder. March:122 
Television 

Television Pays Off for Detroit 

Jeweler. Oct :146 


for 


ANNIVERSARIES 
A Century of Ring Making. J. 
R. Wood & Sons, Inc. Sept: 


156 
The Colonel ‘Retires.’ Oneida, 
Ltd. Sept :186 


APPLIANCES 
(See “‘Merchandising’’ ) 


204 


ASSOCIATIONS 

Directory of Trade Associations. 
April :168 

ANRJA Program Keyed to To- 
day’s Competitive Market. 
July :76 

Wholesale Jewelers Tackle 
Problems with Full Confi- 
dence. NWJA_ Convention. 
July :147 


List of Exhibitors—Schedule of 
Events, for ANRJA Conven- 
tion. Aug :142 

National Jewelry Fair at 
Stevens, Chicago, August 27- 
31. NACJ. Aug:146 


ANRJA Convention News. 
JCK’s Report of the 45th 
Annual Convention. Sept:113 


Buying Normal at NACJ Con- 
vention, Aug. 27 to 31. Sept: 
123 


— 


BOOK REVIEWS 


Electric Clock Servicing. Jan: 


ameling. Jan:122 
the Lapidary. April: 


Books on 
The Art o 


173 
Minerals Yearbook. April:173 
Guide for Retail Advertising 
and Selling. May:173 
A Silversmith’s Manual. June: 


Jewelry, Gem-Cutting and Metal 
craft. June:131 
The Brides’ Book. June:132 


BUSINESS CONDITIONS 


How Did the Jewelry Business 
Compare? July :92 


_, 


CAMERAS 
(See ‘‘Merchandising’’) 


CHINA AND GLASS 
(See ‘*Merchandising”’ - 
motion’’) 


- ee Pro- 


CLOCKS 
Electric Clock Servicing. 
Review. Jan:122 


Book 


CLUB PLANS 
(See ‘‘Merchandising”’ — ‘Pro- 
motion’’) 


COSTUME JEWELRY 
(See ‘‘Merchandising”’) 


CREDITS AND COLLECTIONS 


(See also ‘“‘Store Operation’’) 

Collection Methods that Coax 
Quick Payments. <April:160 

Installment Selling on a Profit 
Basis. Aug :244 


_p— 


DESIGN 


(See also ‘‘Fashion’’) 


The Spotlight’s on Jewelry. 
Jan :76 
Unusual Stones Feature 


Museum Jewelry Display. 
April :110 

Creative Ability Shown in Stu- 
dent Design. June:102 


DIAMONDS 


(See also ‘‘Fashion’’ — ‘‘Mer- 
chandising’’—‘‘ Promotion’’) 
Diamonds Make Headlines at 
Society Events. Jan:84 R 
Diamond Education Helps Cus- 


tomers Appreciate Quality. 
Jan :90 

World’s ‘Most  Publicized 
Bride’’ Promotes S. Kind Dia- 


mond Exhibit. July :96D 


Jewelers’ Circular - Keystone’s 
Report on the Diamond In- 
dustry in 1949. Aug:160; 
Part 2, Sept:130; Part j, 
Oct :128 

Glass Cell Facilitates Diamond 
Examination. Aug :204 


Fancy-Cut Diamonds Sparkle in 
New Paris Jewelry. Oct :122 

Diamonds Draw Crowds. Dec: 
84 


DISPLAY 
(See also ‘*Promotion’’—‘‘Win- 
dow Display’ — ‘‘Moderniza- 
tion’’) 


Constant Gem Stone Display 
Dramatizes Store. Jan:98 
Prestige Building Silver Display 

Sets Standard for Year-Round 
Promotion. Feb:90 
Mass Display Means 

Sales. Feb :98 
Displays in Motion Demand At- 
tention. March :146 
Western Influence Inspires 
Unique Display. March :182 


More 


Window Vault Saves Time in 
Display Maintenance. April: 
106 


Staged Displays Put Merchan- 
dise on ‘Front Row’ View. 
May :124 

What Do 
plays Say? 

World’s “Most 
Bride’’ Promotes 
Exhibit. July :96D 


Your Window Dis- 
July :86 

Publicized 
Diamond 


DOOR-TO-DOOR SELLING 


Stop Door-To-Door Sell in g 
With Aggressive Promotion. 
Aug :136 


— = 


EARRINGS 


(See ‘‘Fashion’’) 


EMPLOYEE RELATIONS 
(See ‘‘Salesmanship’ — “Store 
Operation’’ ) 
Employee-Management  Confer- 
ences Improve Selling Tech- 


niques. Aug:172 
ENGRAVING 
A Practical Course in Artistic 
Engraving. Feb:96; March: 
174; April:224; May:232; 
June:194; July:180; Aug: 
220; Sept:210; Nov:164; 
Dec :138 
FASHION 
The Spotlight’s on Jewelry. Jan: 


Diamonds Make Headlines at 
Society Events. Jan:84 
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ASSOCIATIONS 

Directory of Trade Associations. 
April :168 

ANRJA Program Keyed to To- 
day’s Competitive Market. 
July :76 

Wholesale Jewelers Tackle 
Problems with Full Confi- 
dence. NWJA_ Convention. 
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84 
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dow Display’ — ‘‘Moderniza- 
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Constant Gem Stone Display 
Dramatizes Store. Jan:98 
Prestige Building Silver Display 

Sets Standard for Year-Round 
Promotion. Feb:90 
Mass Display Means 

Sales. Feb :98 
Displays in Motion Demand At- 
tention. March :146 
Western Influence Inspires 
Unique Display. March :182 


More 


Window Vault Saves Time in 
Display Maintenance. April: 
106 


Staged Displays Put Merchan- 
dise on ‘Front Row’ View. 
May :124 

What Do 
plays Say? 

World’s “Most 
Bride’’ Promotes 
Exhibit. July :96D 


Your Window Dis- 
July :86 

Publicized 
Diamond 


DOOR-TO-DOOR SELLING 


Stop Door-To-Door Sell in g 
With Aggressive Promotion. 
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— = 


EARRINGS 


(See ‘‘Fashion’’) 


EMPLOYEE RELATIONS 
(See ‘‘Salesmanship’ — “Store 
Operation’’ ) 
Employee-Management  Confer- 
ences Improve Selling Tech- 


niques. Aug:172 
ENGRAVING 
A Practical Course in Artistic 
Engraving. Feb:96; March: 
174; April:224; May:232; 
June:194; July:180; Aug: 
220; Sept:210; Nov:164; 
Dec :138 
FASHION 
The Spotlight’s on Jewelry. Jan: 


Diamonds Make Headlines at 
Society Events. Jan:84 
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New Watch Styles Keyed to 
hion, Feb: 

PP gy cool shee with Fashion. 
March :116 
Fashion Your Selling to Spring 
Styles. April :92 
Fashion Previews for Extra 
Promotion in Spring Selling. 

May :102 
New Styling in Pearls Swells 
the Tide of Their Popularity. 


June :84 
Earrings Increase in Impor- 
tance. June:92 
Summer Fashions for Carry- 
Over’ Promotion in the Fall. 
July :70 
Elegance . . . Rich Fabrics and 


Smart Simple Dress Designs 
Call for Lavish Jewelry. Aug: 


140 

‘Dress Up’ Fashions Emphasize 
Jewelry Importance in Fall 
Picture. Sept:106 

Elegance Continues . . . and 
Extends the Jeweler’s Oppor- 
tunities. Oct:114 

Fancy-Cut Diamonds Sparkle in 
New Paris Jewelry. Oct:122 


Fashion is Masculine, Too! 
ov :92 
Diamonds U. S. A. ... 1951 


Fashions. Nov:112 
Fashion Gives Tips on Clear- 
ance. Dec:75 


= = 


GEMS 

Constant Gemstone Display Dra- 
matizes Store. Jan:98 

A Minerologist Views Gems at 
the Point of Sale. May:118; 
Part 2; June:100 

‘Synthetics’ . . . Their Place in 
the Jewelry Store. July :90 


GEMOLOGY 


Minerals Yearbook. Book Re- 
view. April :173 

The Art of the Lapidary. Book 
Review. April :173 

Now it Can Be Told... the 
Secret of the Star. May :116 

Photomicrography for the Jewel- 


er. Sept:138 
Diamond Grading Simplified. 
Nov :106 
GENERAL 
Smuggling Costs You Business! 
April :128 
Why is a Wholesaler? June :96 
GLASSWARE 
(See also “Merchandising” — 


“Promotion’”’) 20th Century 
Glass at the Metropolitan 
Museum. June:114 


GIFTWARES 


(See ‘Merchandising’ — ‘‘Pro- 
tion’’) 


— = 


HOROLOGY 


Various Types of Watch Screws. 
Jan:194; Part 2, Feb:212; 
Part 3, March:242 

Watch Jewels in the Making. 
April :94 

Electronic Timing Machines and 


Your Customers’ Watches. 
Aug :224 

The Ball Bearing Winding Sys- 
tem. Aug:308 


How Do You Do It? Sept:266; 
Part 2, Oct:252 

Shock Protective Devices for 
) ea (KIF 370) Nov: 


Shock Protective Devices for 
Watches. (Incabloc) Dec:192 


FOR JANUARY, 1951 


— 


INVENTORY CONTROL 


(See also “Store Operation’’) 


Simplified Inventory Control. 
March :118 
Care for Capital with Stock 


Control. April:112 


= os 


JEWELRY INDUSTRY 
COUNCIL 


Valentine’s Day Leads JIC 1950 
Promotion Parade. Feb:112 

Ready Your Store for the JIC 
1950 Diamond Exhibit!’ 
March :108 

Join the Onward March of 
Silver. April :88 

Use JIC’s Aids to Your Spring 
Sales. April:193 

JIC Prepares Booklet on Pro- 
posed Excise Tax Cut to 
Help Retailer Publicize News 
of Change. June:170 

School Opening—Watch Inspec- 
tion to Start the Ball Rolling 
in Fall Promotion. Aug:138 

Lead Off Your Fall Promotion 
with ‘Watch Inspection 
Time.” Aug:154 

1950 Watch Parade Will Stress 
Fashion and Accuracy. Sept: 

2 


11 

Fall In! . . Fashion 
the 1950 Nationwide 
Parade. Oct:108 


Joins 
Watch 


JEWELRY MANUFACTURING 


The Preparation of Precious 
and Other Metals for Enamel- 
ling. Book Review. Jan:122 

Enamelling on Metal. Book 
Review. Jan:122 


Jewelry, Gem Cutting and 
Metalcraft. Book Review. 
June :131 


— 


LAYAWAY 
(See “Promotion’’ — ‘“Merchan- 


dising’’) 


LIGHTERS 


(See “Promotion’’) 


LIGHTING 


(See “Modernization’’) 


—_Vi—. 


MARRIAGES 


The Wedding March Through 
the Jewelry Store. JCK Sur- 
vey. April :96 

The Bride’s Book. Book Re- 
view. June:132 


MEN’S JEWELRY 


(See ‘‘Fashion’’) 


MERCHANDISING 


General 
Aggressiveness is a ‘Must’ for 
a Small Town, Too. Feb:106 
From Glamour to Glitter. Feb: 
11 


Four-Point Program Triples His 
Bridal Business. May :154 
Stop Door-To-Door Selling with 
em Promotion. Aug: 


A Bigger Selling Job in a 
Smaller Store. Aug :144 

“Informative Selling’ Makes 
Salesmen of Your Customers. 
Oct :116 


The Genseler-Lee Story. Nov: 


9 

Customer Service Means More 
Sales. Nov:110 

Ideas and Ingenuity Needed to 
Establishe Store in New Com- 
munity. Dec:88 

Don’t Pass Up the Tourists! 


Dec :92 

Teen-Agers Mean _ Business! 
Dec :135 

Appliances 

Jewelry Merchandising Tech- 


nique Successfully Used in 
Appliance Selling. April :162 
Appliances . . . Silent Salesmen 
of Jewelry. June:90 
Ten-Foot Appliance Section 
Pays Store’s Taxes and Util- 
ity Bills. Oct:140 


Appliances and Extra Lines 
Broaden This Jeweler’s Scope 
of Service. Nov:118 

China and Glassware . 

‘Help Yourself’ Policy Ups 

Sales. May :184 


Co-ordinated Merchandising... 
Successful Pattern for Table- 
ware Sales. July :68 

Let Your Customers Sell Them- 
selves. July :130 

China and Glass Departments 
Stress Service to Home: 
makers. Sept:108 

Community Jeweler Makes His 
Mark with China and Glass. 
Dec :78 

Costume Jewelry 

Costume Jewelry Section Makes 
‘Stoppers’ out of Shoppers. 
May :164 

Costume Jewelry Sets New 
Tempo for Store-Wide Traffic 


and Sales. Dec:72 
Diamonds 
Glass Models ‘Tell’ Diamond 


Facts. Jan:100 
Diamonds Are Dramatic. Mar: 


110 
A Diamond Merchandising Pro- 


gram Tailored for Under- 
graduates. June:98 
Best Diamond Salesman: Pub- 


lic Confidence. July :80 
Putting the Customers at Ease 
is Prelude to His Diamond 
Merchandising. July :82 
The Gensler-Lee Story. Nov:99 
Giftwares 
Gift Emphasis Maintains Store 
Traffic. Feb:172 
It’s the Extra Services That 
Count in Bridal Gift Mer- 
chandising. Apr:154 
With the Accent on Giftwares. 
Aug :248 
Pearls 
New Styling in Pearls Swells 
the Tide of Their Popularity. 
June :84 
Pens 
Pen Sales 
Dec :82 
Photographic Equipment 
Better Sales Picture with Pho- 


Know No Seasons. 


tography. March:130 
Rings 
Sentiment Replaces Dollar Sign 
as Sales Builder on Rings. 
Aug :170 
Silver 
‘Extra Piece Cases’ Inspire 
Fill-In Sales. March :172 
Youth is Served with Silver. 
April :152 


From Any Angle It’s Advertis- 
ing That Pays. May:104 

Jeweler Reveals Methods of Cul- 
tivatine Teen-Age Market. 


May :128 
Club Plan Counteracts Canvas- 
sing. May:157 
A Healthier Sales Graph with 
a Silver Repair Clinic. Sept: 
190 
Sporting Goods 
Sporting Goods Open the Road 
to Extra Sales: April:116 
Television 
Home Party Shows Make TV 
Sales for Jeweler. Jan:112 
Trophies 
Appointment with Prestige. 
an :82) 
Trophy Awards Pep Summer 
Volume. March :144 
Watches 
Step-Up Selling Paves Way to 
Higher Watch Profits. Oct: 
134 


MODERNIZATION 


Luxury Setting Sets Quality 
Standard for Coast Store. 
Jan:78 

Check List for Remodeling. 
Jan :108 

Cellar Shops Double Store’s 


Selling Capacity. Feb:88 

Experience is Foundation for 
Modernization. Feb:116 

Individual Shops Highlight 
New Mobile Store. Feb:150 

Color Contrasts Work Magic! 
March :114 

This Bank Still Pays Dividends 
in Increased Jewelry Store 
Traffic. March:120 

Compromise Design Makes 
Most of Limitations. March: 
124 

Staged Lighting Emphasizes 
Diamond Display. March:140 

Modern Face Fronts 127-Year- 
Old Boston Firm. March: 
142 

Diamond Inspired Setting Com- 
bines Atmosphere and Func- 
tional Design. May:100 

He Analyzed the Bridal Mar- 
ket and Built His Store for 
Brides. May:112 

Staged Displays Put Merchan- 
dize on ‘Front Row’ View. 
May :124 

Setting the 
ware. May:160 

Space Isn’t Everything. May: 


Scene for Silver- 


16 
Designed for Master Craftsmen 
—__This Store Sells on Sight. 


June :86 

Functional Design Means ‘More 
Room.’ July:78 

Revamped Department Stimu- 
lates Sales of Silverware. 
July :114 

Thinking of Remodeling? Part 
1, Aug:228; Part 2, Sept: 


168; Part 3, Oct:152; Part 4, 
Nov :140; Part 5, Dec:112 
A Modern Store Designed to 
Impel That Urge To Buy. 

Aug :262 

Drawing Room Elegance . . | 
A Design for Customer Lel- 
sure. Sept:102 

Balanced Lighting Brightens 
Sales Outlook. Sept:144 

Customer Confidence Founda- 
tion for Success. Sept:154 

A Branch Store Designed to 
Harmonize with the Commun- 
ity. Nov:90 

Dream Store Becomes a Reality. 
Dec :94 


—_— 


PENS 
(See ‘Merchandising’’) 


PHOTOGRAPHIC EQUIPMENT 
(See “‘Merchandising’’) 


PROMOTION 


(See also 
Council’) 
General 
Scholarship Awards Weld Link 
Between Jeweler and Com- 
munity. Jan:92 
Gift Club Plan Keeps Doors 
Open to Sales Volume. Jan: 
102 
Radio Quiz Spurs Interest in 
Jewelry Store’s New Look. 
Jan:104 
Store Opening Campaign Com- 
bines Promotion Successes of 
Past. Feb:94 
Gift Wrapped Store ‘Presented 
on City Anniversary. Feb 


“Tewelry Industry 


102 
Graduation Gifts Make Young 
Tomorrow’s Customers. 


Talent Quest Promotion Cen- 
ters Attention on Sponsoring 
Jeweler. March:132 

Testing Demand Sets Key for 
Promotions. March:134 

Knew Your Customers! March: 


205 





Mother’s Day ... Your Christ- 
mas in May. April:102 
National Contests Local 
Opportunities. April :164 
Graduation Outing Makes 
Friends for Jeweler. May :120 
Don’t Forget Dad on June 
18th. May :126 
A Sure-Fire Formula for Bridal 
Promotion. June:134 
Welcome Wagon: A Public Re- 
lations Service for More 
Jewelry Store Sales. Aug:156 
Corrigan’s Casts its Bread Upon 
the Water. Sept:150 
Layaway Plans for Extra Sales 
This Christmas. Oct :136 
Teamwork Tells a Better Christ- 
mas Sales Story. Nov:162 
ne on Curiosity. Dec: 


Cooperative 
University District Promotes a 
Better Business Climate. Part 
1, April:108; Part 2, May: 
130; Part 3, June:110; Part 
4, July :94; Part 5, Aug:212; 
Part 6, Oct:130 
More Christmas Sales for Neigh- 
borhood Stores. Nov:98 
China and Glassware 
Jeweler’s ‘Homemaker Fair’ 
Draws Crowds to Tableware 
Display. Jan:156 
Outside Showmanship Brings 
Customers In. Sept:214 
Diamond 
Diamond Education Helps Cus- 
tomers Appreciate Quality. 


Jan :90 
1950 Diamond Exhibit. March: 
10 


8 
World’s ‘‘ Most  Publicized 
Bride” Promotes Diamond 
Exhibit. July :96D 
Diamonds Draw Crowds! Dec: 
84 
Lighter 
Promotion Plus 
Most of 
Volume. 
Rings 
Rings Mean Business . . . Pro- 
mote Them _ Consistently. 
Sept :148 


Service Makes 
Potential Lighter 
Feb :104 





Silver 

Human Interest Tops ‘Sell Ap- 
peal.” Jan:88 

Group Talks on Silver Widen 
Store Customer Circle. Jan: 
138 

Join the Onward March of 
Silver. April :88 

Gains Leadership with Table- 
ware Contest. May:108 

Library Silver Exhibit Sets Pat- 
tern for New Promotion Idea 
for Jewelers. July :74 

So you Sold Her Silver. Then 
- . ef July:128 

Tableware Lines Limelight at 
Setting Contest. Nov:156 


— 


REPAIRS 


(See also ‘“‘Horology’’) 

Repairs Are Strong Foundation 
for Sales. March :136 

Repair Control Speeds Service 
for Customers. Feb:120 

Repairs Can Top Your Best 
Seller List. June:104 

Watch Repairs Pay Daily Divi- 
dends. Oct:138 


2 * 


RINGS 


(See ‘Merchandising’’ — “Pro- 
motion’’) 


_s__ 


SALESMANSHIP 


also ‘Employee’ Rela- 
tions’’) 

‘Greater System’ 
Customer Relations. 


187 


Personalizes 
March: 


SILVER 


(See also 


*‘Window Display”) 
A Silversmith’s Manual. 
Review. June:131 


Prestige Building Silver Display 
Sets Standard for Year-Round 


Promotion. Feb :90 


SPORTING GOODS 
(See ‘‘Merchandising’’) 


STORE OPERATION 


(See also “Inventory Control’’) 
What Does It Cost to Slash 


Prices? Jan:96 
Merchant-School 
Sets 
petent Sales Help. Jan:140 


Cut Down Those Merchandise 


Returns. Feb:114 


Cost-Saving Systems for Credit 


Managers. May:194 
Sales 
Sterling. Aug :214 


How Much Will You Sell This 


Christmas? Oct:118 


Where Do Your Profits Begin? 
7102 


Dec 


— 


TROPHIES 
(See ‘‘Merchandising”’) 


— —_ 


WATCHES 
(See also 


Technical: see ‘“‘Horology’’) 


**Display’’ — ‘*Mer- 
chandising” — ‘*Promotion”— 


Book 


Coordination 
Up Source for Com- 


Training Program on 


**Fashion’’ — ‘‘Mer- 
chandising’’ — ‘‘Promotion’’— 


New Watch Sty] 
wrashion. Peb:ig2 <7 
atch Inspection ¢ 
Ball Rolling in Fal) a the 
tion. Aug :138 TOmo- 
—_ — + Promotion 
‘“Watc ns ti 7 
a Pection Tima? 
atch Parade. , 
Fashion Joins the 19sfq" 
Parade. Oct:108 atch 


WINDOW DISPLAY 


‘Gifts That Last’ is Jewel 
: let's 
Cue oy Valentine Promotions 


wan “ 

alentine Window Hi 

a eb 86 its of 1949 
indows to Set, the S 
1950 Diamond Exhibit Fan 

Window Ideas for a 

“en March :112 Change of 
indows to Channel Sales f& 
the Great Mass Market ta 

. —— April :90 
ut Fashion to Work in 
Spring Windows. ‘Apelstan 

Let the Bells Ring in You 
Windows for June. May:106 

Vacation Windows for a Prof. 
able Summer. June:88 

Vacation Time is Wedding 
Time, Too. July:72 

Three Months Effort + Stage. 
like Setting =_ Traffic-Stop. 
ping Window Display. Aug: 
1 

Spotlight Your School Supplies. 
Aug :247 

Dress Fall Windows for Dame 
Fashion’s Bid to Added Sales. 
Sept :104 

November Windows Set the 
Stage for Holiday Entertain. 
ing. Oct:120 

Variety is the Spice of Christ. 
mas Displays. Nov:102 

Hospitality Accent Sets the 
Theme for New Year’s Win- 
dow. Dec:80 

Program Your Window Pro- 
motions. Dec:81 














Three Books Every Jeweler Should Own 


TRADE MARKS OF THE JEWELRY AND KINDRED TRADES 


This new Sixth Edition illustrates, lists and identifies the users of more than 11,000 trade marks, 


trade names and pattern names. 


Price $7.50 


THE STERLING FLATWARE PATTERN INDEX 


Jewelers find this book ome | indispensable. Contains names and addresses of the manufac- 
y 


turers of 1300 patterns, beautiful 


THE JEWELERS’ DICTIONARY 


illustrated in actual size. 


With cowhide leather, ring Binder 820.00 
Without Binder 815.00 


{Second Edition) 


In this book will be found thousands of definitions every jeweler should know. It contains 270 pages 
graphically illustrated. A vital and indispensable reference book. 


Price 86.00 


Enter our order for 
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THE JEWELERS’ CIRCULAR-KEYSTONE 
100 East 42nd St., New York 17, N. Y. 


copies of 

— TRADE MARKS OF THE JEWELRY AND KINDRED TRADE 
— STERLING FLATWARE PATTERN INDEX— with Binder 
— THE JEWELERS’ DICTIONARY 


Check—Money Order—for $———— is enclosed. 


‘ 
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Check the book or books 


you want us to send. 


Remittance must accompany all orders. 


We Pay the Postage. 


Send Us Your Order Today 
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Jewelers’ Circular-Keystone’s 


Annual Index 








January-December 195] 


- annual index to the many subjects covered in articles in THE 
JEWELERS’ CIRCULAR-KEYSTONE during the past year is presented as a reader service. 
It is designed to be helpful to jewelers who may wish to refer back to a particular 
article or subject covering some specific phase of jewelry store operation or as a 
reference to merchandising and promotion ideas used successfully by other jewelers. 


a woe 


ADVERTISING 


(See also ‘“Promotion’”’—‘“Dis- 
play’—“Window Display’’) 


General 


National Advertising Tie-In 
Promotion Increases Prestige 
of Local Jeweler. Jan:76 

Sell Your Store’s Service. Jan: 
92 


Talk Your Customers’ Lan- 
guage. Jan:96 

Hard-Hitting Ad Program for 
Small Town Ups Diamond 
Sales. March :197 

Variety Presentation Lets Cus- 
tomers Sell Themselves. 
April :160 

Diamonds Are Their Own Best 
Salesmen. May :102 

Opportunity Knocks in June. 
May :128 

Summer Layaways Guarantee 
Price Levels. June:129 

Gets the Graduates Coming and 
Going. June:141 

Awards for Best Father’s Day 
Ads. June:143 

Baby Department Rates Tops 
in Sales. July :142 

Goodwill Advertising Built This 
Business, Aug :154 

Advertising for Help to Get 
Results. Aug :164 

Don’t Overlook Back-to-School. 
Sept :147 

How Important is Ad Position. 
Sept :179 

Community Program Keeps 

ome Town Business. at 

Home. Oct:107 

Bringing Watch Traffic Back to 
the Jeweler. Oct:118 

Public Education Program Em- 
phasizes Diamond Quality. 
Nov:114 

‘Stag Night’ Brings in Men 
Gift Shoppers. Nov:118 

mae for Christmas. Nov: 


~~ That Pay Off. Nov: 


Billboard 


Billboard Diamond Promotion 
in Quaker City. Feb:139 
Faith in the Future, April :172 


Cooperative 


Co-Op Promotion Makes Ads 
Read. Feb:135 

New Jersey Watchmakers Com- 
bat Cut-Rate Advertising. 
March :174 

Co-Op Ad Explains Install- 
ment Purchases. March:177 

Joplin Business Firms Boost 
Local Stores. April:151 

‘Know Your Jeweler’ Campaign 
5 mannan in Hartford. June: 


Cooperation—A Magic Carpet 
to Greater Sales. Aug:144 
Jewelers’ Service and Ethics 
Told Public in Co-Op Ad 

Campaign. Sept :93 
Roanoke Goes Jewelry-Minded 
During Week-Long ‘Know 
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Your Jeweler’ Campaign. Dec: 


86 


Direct Mail 


Contest Letters Provide Ammo 
for Ads. Jan:114 

Automatic Follow-Ups Build 

. Repair Volume. Sept :152 

Gift Idea Folder Promotes 
Early Sales. Oct:177 

Directory Builds Business for 
Retail Area, Nov:149 

Building Your Mailing List. 
Dec :96 


Newspaper 


Advertising Builds Profitable 
Clock Repair Service. Jan :82 

Jeweler’s Love of Sports Turned 
Into Business Asset. Jan:88 

Derby Sponsor Makes Headlines 
and Sales. Feb:118 

‘Occasion Gifts’ Theme of Silver 
Ad. Feb :146 

Counter Follow-Up Doubles 
Effect of Ads. Feb:218 

Clearance Advertising With 
Dignity. March :146 

Diamond Ads_ Tie-In with 
Baseball Season. April :176 

Restyling Offer Attracts Sum- 
mer Business. June:121 

Classified Ads Pull Traffic. Sent: 
141 

Four-Inch Ads Built This Store. 
Sept :160 

Coupon Ads Boost Christmas 
Traffic, Oct :166 

‘Bride-of-the-Week’ Ads Develop 
Into Year-’Round Promotion. 
Oct :178 

New Twist to ‘Know Your 
Jeweler’. Oct :209 

For Secretaries Only. Nov:159 

Biography of Birthstone Ads 
Build Gem Interest. Nov:180 

Diamond Story Sparks’ Re- 
Styling Ad. Nov:182 

Daily Ads Feature Only Two 
Items. Dec:103 

Institutional Ads Sell Company 
Name. Dec:105 

Small Space Program Builds 
Baby Goods Into Important 
Volume. Dec:114 

Dallas Jeweler Uses New Ad 
Technique. Dec:125 


Radio 


‘Gossip’ Program Gets Large 
Audience. Nov:153 


AIR CONDITIONING 


(See also ‘‘Modernization’’) 

Air Conditioning A Profitable 
Investment for Increased Sales. 
Feb :114 

Should I Air Condition My 
Store? Sept:194 


APPLIANCES 


Electric Housewares Merchan- 
dising Campaign Puts Stress 
on Wide Gift Market. March: 
116 


Customers Like Appliance Show- 
room. March :179 

Electric Housewares Promotion 
Invites Jewelers to Enter 
Prize Display Contest. April: 
126 


‘Stunt’ Promotions Liven Sales 
on Small Appliances. Sept: 
102 


ASSOCIATIONS 
Directory of Trade Associations. 
Jan :98 
Two-Show, One-Show Issue 


Becomes Involved. Feb:188 

Dick Murphy’s 25th Anniver- 
sary Marks Era in JSA. 
April:110 

Van Cott and Goldberg Com- 
ment on One Show. April: 
198 

Prominent Trade Figures to Ad- 
dress NWJA Meeting. May: 
196 


What This Industry Needs. 
June :82 

ANRJA Members to Vote on 
Change in By-Laws. June: 
154 


Over 125 Firms Reserve Space 
for National Jewelry Fair. 
June :162 

Diamond Industry Opens Drive 
to Halt Smuggling. June:163 

Premiere of Fall Lines at Chi- 
cago. July :94 

Big Attendance at NWJA Con- 
vention. July :180 

Plans for 46th ANRJA Conven- 
tion Taking Shape. July :184 
NEMJ&SA Tell Senators of 
Mobilization Squeeze. July: 
186 

Defense Economy is Theme of 
ANRJA Convention. Aug :130 

NACJT Convention Highlights. 
Aug :259 

Jewelers’ Service and_ Ethics 
Told Public in Co-Op Ad 
Campaion. (JAGC) Sept: 93 

Industry Leaders Forecast Sup- 
ply and Market Prospects at 
ANRIJA Convention. Sept: 
199 

ANRJA Names C. M. Isaac 
Executive Vice - President. 
Sept :199 

Need for Ethical Trade Prac- 
tices Stressed at JVC Meet- 
ing. Sept:213 

Are You Feeding Your Profits 
to the ‘Unconditional Guaran- 
tee?’ Oct:150 

ANRJA Backs AGS Action De- 
fining Perfect Diamonds. Oct: 
231 

Costume Jewelry Mfrs. Hit 
Czech Import Action. Nov: 
205 

Outlook for Defense Contracts 
Brighter Says NEMJ & SA 
Secretary. Nov:206 

New Corporation Formed to 
Handle Financing of Jewelers’ 
Credit Sales. Nov:219 


— = 


BIRTHSTONES 


(See ‘‘Gems’”’—‘‘ Advertising’ — 
**Promotion’’) 


BOOK REVIEWS 


Self-Winding Watch Manual. 
Jan:111 

Watchmaking Dictionary, 
March :158 

Basic Guide to Collections. 
March :158 

An Engineer Looks at Horology. 
April :152 


Jewelry Making Techniques. 
April :152 

Reprint of Popular Clock Book. 
April :153 


New Edition of Gem Identifica- 
tion. May:138 

Remodeling Helps _ Booklet. 
May :138 

Jewelry Benchwork. Aug:230 

Heraldic Designs. Dee:112 

Clock and Watch Bibliography. 
Dec :112 


BUSINESS CONDITIONS 


What’s Ahead for °51? Jan:71 

The Changing Picture of the 
Retail Market. (Part I) Feb: 
94; (Part II) March:112 

41.3% of Jewelers’ Business is 
Attributed to Wedding Mar- 
ket. May :96 

The Wholesale Jewelry Trade 
as Shown by the 1948 Census 
of Business. June:85 

Diamonds at Retail. July :90 

90% of the Business is Done 
by 56% of the Jewelers. Aug: 
126 


Industry Leaders Forecast Sup- 
ply and Market Prospects at 
ANRJA Convention. Sept: 
199 

How Much Volume Per Enm- 
ployee? Nov:89 

R. I. Jewelry Plants Get 
Meager Defense Orders. Dec: 
148 


BUSINESS MANAGEMENT 


(See also ‘“‘Employee Relations” 
— “Sales Training” — ‘Store 
Operations’’) 

Special Accounting Problems of 
Retail Jewelers. Jan:78 

Test Your Business Efficiency. 
Jan :84 

Saving Taxes by Advance Plan- 
ning and Good _ Records. 
March :114 

A Sound Credit Policy for Bet- 
ter Business. March :124 

Better Business Records with 2 
Modern Sales Register. April: 
122 


Shall I Move to the Suburbs? 
June:75 

The Right Supporting Records 
Ease the Jewelers’ Tax Load. 
July :110 

The Account Has Skipped. Aug: 
146 


Advertising for Help to Get Re- 
sults. Aug:164 

University Consumer Surveys 
Benefit Jewelers. Aug:172 

Don’t Pay Twice for New 
Buildings, Aug:214 
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Fast Sales to Stubborn Cus- 
tomers. Oct:154 a 
Uses Experience of Suppliers 
Salesmen — Improves _Inven- 
tory and Turnover. Oct:188 
Give the New Man a Break. 
Oct :211 ; 
Keep Your Name Beiore the 
Public: Nov :96 


—C— 


Movie Night Promotes Camera 
Department. Nov:145 

Daily Ads Feature Only Two 
Items. Dec.103 


CAMERAS 


CHINA, GLASS & GIFTWARES 


(See also “Merchandising’’) 

Bridal File Sells After the Wed- 
ding. Feb:165 

Gift Demand From New Home 
Owners Sparks Success ot 
Basement Shop. March :132 

Personal Card List Facilitates 
Gift Orders. July :150 

Service Plus Imagination Keeps 
Trade of Home-Town Cus- 
tomers. July :168 

Street-Level Emphasis Focuses 
Customer Attention on Base- 
ment Gift Shops. Aug:238 

Want a Gift Department? Build 
it Yourself! Sept:100 

Gift Registry Service Traps the 
Bride’s ‘White Elephants.’ 
Sept :158 

Card System Simplifies Bridal 
Register. Nov:109 

Merchandising Patterned to 
Quality Theme. Nov:162 

China, Glass and _ Giftwares 
Loom Bigger in Jeweler’s 
Sales Picture. Dec:61 

Giftwares Are Good Business. 
Dec :62 

Famous-Name Lines Bring Back 
Out-of-Town Business. Dec: 
126 


CLOCKS 


Advertising Builds’ Profitable 
Clock Repair Service. Jan:82 

Timely Clock Promotion Brings 
Up Profits. Feb:161 

To Sell Clocks They Must Be 
Seen. March :130 

Pick-Up Clock Repair Service. 
March :182 

They Have Time On Their 
Hands. July :114 

Clock Repair is Specialized But 
Profitable, Too! Aug :168 


CMP 


Role of Jewelry Industry Hazy 
Under Scheduled Orders. 
May :190 

Jewelry Trade Gets Share of 
Controlled Metals in Fourth 
Quarter Allocations. Oct :227 


COSMETICS 


Cosmetics for Traffic and Profit, 
Too. Nov:128 


COSTUME JEWELRY 


Variety Steps Up Costume 
Jewelry Sales. Feb:142 

Jeweler Increases Costume 
Jewelry Sales with Unique 
Wall Case Display. Sept:178 

Hallowe’en Theme for Jewelry 
Windows. Oct :169 

New England Costume Jewelry 
Production Hamstrung by 
ee of Base Metals. Oct: 

Low-Priced Jewelry Sponsors 
Traffic. Nov:176 

Costume Jewelry Mfrs. Hit 


Czech Import Action. Nov: 
205 


CREDIT 


A Sound Credit Policy for Bet- 
ter Business. March :124 

Co-Op Ad Explains Installment 
_ Purchases, March :177 

New Corporation Formed to 
Handle Credit Sales of Jewel- 
ers. Nov:219 


—_— 


(See also “Fashion’’) 


DESIGN 


FOR JANUARY, 1952 


Stimulating Ideas Seen at Stu- 
dent Design Exhibit. May: 
oo 


DIAMONDS 
(See also ‘Display’ —‘*Fashion”’ 
—**Merchandising ’—**Promo- 
tion’’) 


Diamonds in the Dunes. Feb: 


102 

Billboard Diamond Promotion 
in Quaker City. Feb:139 

Famous Diamonds oi the World. 
Feb:180; March:178; June: 
138 

Hard Hitting Ad Program for 
Small Town Ups Diamond 
Sales. March :197 

Diamond Display Answers Typi- 
cal Questions. March:198 

Diamond Ad Ties in with Base- 
ball Season. April :176 

Educational Display Shows Pub- 
lic How to Evaluate Dia- 
monds. May :93 

JIC Diamond Exhibit May 24 
to June 9. May:94 

Diamonds on Display. May :98 

Diamonds Are Their Own Best 
Salesmen. May:102 

Scientific Slant Dramatizes Dia- 
mond Sales. June :84 

First, Educate the Customer. 
June :100 

Coordination: Success Secret 
for a Profitable Diamond Pro- 
motion. June :106 

Diamonds at Retail. July :90 

Miniature Train Shows Dia- 
monds. July :148 

Special Services Build Diamond 
Volume, Aug:138 

The Diamond Industry in 1950. 
(Part I) Sept:114; (Part IT) 
Oct:128; (Part III) Nov: 
104 


Industrial Diamonds Seen Suffi- 
cient for Rest of ’51. Oct:229 

Diamonds U.S.A.—1952. Nov: 
92 

Public Education Program Em- 
phasizes Diamond Quality. 
Nov :114 

Diamond Story Sparks Restyl- 
ing Ad. Nov:182 

Institutional Ads Sell Company 
Name. Dec:105 


DISPLAY 


(See also ‘*‘Modernization’” — 
“Promotion”—“Window Dis- 
play’) ; 

Display Ideas to Put Heart in 
Valentine Promotions. Jan: 
80 

Romance Display Peps Impulse 
Sales. Jan:109 

Double-Duty Display Fixtures 
Increase Store Efficiency. 
Feb :116 

Fashion Window to Highlight 
Spring Jewelry Creations. 
March :104 

Dress-Up Ideas for Easter Gift 
Windows. March:106 

Dramatic Displays Spell Success 
for Small Jewelers. March :126 

Mobile Luggage Display Im- 
proves Sales. March:149 

Hotel Lobby Display Like 
Branch Store. March:157 

Tower Display Features Season- 
al Motifs. March:180 

Diamond Display Answers Typ- 
ical Questions. March:198 

Your Silverware Display Merits 
Special Consideration. April: 


112 

Birthday Cards Center Window 
Interest on Gifts. April:144 

15,000 Visit Detroit Silver Dis- 
play. April: 176 

Waste Space Display Highlights 
Flatware. April:188 

Educational Display Shows Pub- 
lic How to Evaluate Dia- 
monds. May:93 

Diamonds on Display. May:98 

Diamonds Are Their Own Best 
Salesmen. May:102 

Sterling Gallery Provides Year- 
ae Pattern Exhibit, May:: 

Display Arrangement for Effec- 
tive Windows. June:80 

A Summer Display of Fashion 
Jewelry. June:81 

Do Your Windows Say ‘Buy’ or 
‘Pass-by?’ (Part I) July:92; 
(Part II) Aug:136 


Color — Keystone ot Display. 
July :96 

A Garden Setting tor a Sum- 
mer Window. July :97 

A Small Store That Pays Big 
Dividends. July :100 

Miniature Train Shows  Dia- 
monds. July :148 

Using Color for Window Sales 
Appeal. Aug:128 

Back-to-School—A Gift Display 
for September Promotion. 
Aug :129 

Display Showmanship Capital- 
izes on Parade of Windows. 
Aug :158 

Window Displays Must Tell 
Your Sell Message Quickly. 
Sept :96 

The Watch Parade—A Window 
Display for Nationwide JIC 
Promotion. Sept :97 

Window Design Provides for 
Display Versatility. Sept:124 

Clever Display Peps Watchband 
Sales. Sept:136 

Jeweler Increases Costume Jew- 
elry Sales with Unique Wall 
Case Display. Sept:178 

Table Display Solves Limited 
Space Problems. Sept:181 

Year-’Round Watch Parade 
Stresses Names. Oct:112 

Correct Lighting to Make the 
Most of Your Display Mer- 
chandising. Oct:124 

Hallowe’en Theme for Jewelry 
Windows. Oct:169 

Wall Display Emphasizes Gifts 
for Men. Oct:200 

Get the Benefits of National Ad- 
vertising in Your Community. 
Nov :94 

A Christmas Display With a 
‘Gift-y’ Air. Nov:95 

Stars in the Christmas Window 
Scene. Nov:98 

Luggage — One Answer to 
‘Something Different’ Prob- 
lem. Nov:122 

Lamps for Sale and Display. 


Nov :124 
Cosmetics for Traffic and Prof- 
its, Too. Nov:128 


Jeweler’s Display Makes Hit 
with Truman. Nov:157 

Watch Display Permits Con- 
trolled Sales. Nov:160 

Low-Priced Jewelry Sponsors 
Traffic. Nov:176 

‘Prop’ Inventory Provides Ready 
Display Variety. Dec:170 

After Christmas in Your Win- 
dows. Dec:71 


Display Ideas for Watches. 
Dec :84 
Pictures in Gems Maintains 


Steady Window Audience. 
Dee :90 

Oakland Jeweler Gets Into the 
Act. Dec:99 

Post-Holiday Goodwill Display. 
Dec :107 

A Simple Twist Boosts Ring 
Sales. Dec:108 

Display Increases Watch Crys- 
tal Sales. Dec:113 

Waste Space Put to Good Use. 
Dec :123 

Famous Name Lines Bring 
Back Out-of-Town Business. 
Dec :126 


DOOR-TO-DOOR SELLING 


Supreme Court Upholds Itiner- 
ant Peddling Laws. July :209 


— 


EMPLOYEE RELATIONS 

(See also “Business Manage- 
ment’’—“Store Operation’’) 

A Suggestion Box System That 
Works. March:151 

Merit Ratine Salesmen Improves 
Their Performance in Selling. 
July :146 

Do Your Salesmen Know How 
to Sell? Aug:156 

Give the New Man a Break! 
Oct :211 


ENGRAVING 
(Seealso “‘Silver’’—“‘Technical”’) 
A Practical Course in Artistic 


Engraving. an :130; eb: 
156; March:166; April:224: 
June:186; July:216;: Aug: 


298: Sept:236: Oct:258: 


Nov:168; Dec:172 
Engraving — Bugaboo or Big 
Business? June:136 


EXTRA LINES 


(See also “Display” — ‘*Mer- 
chandising’’—** Promotion’’ ) 
Basement Music Shop Boosts 

Sales. Jan:113 

Music is Tuned to Extra Traft- 
fic. Feb:124 

Mobile Luggage Display Im- 
proves Sales. March:149 
Luggage — One Answer to 
‘Something Different’ Prob- 
lem. Nov:122 

Lamps for Sale and Display. 
Nov :124 

Cosmetics for Traffic and Prof- 
it, Too. Nov:128 

Movie Night Promotes Camera 


Department. Nov:145 
Daily Ads Feature Only Two 
Items. Dec:103 


_ FF 


FAIR TRADE 


Supreme Court Decision Blow 
to Fair Trade. June:152 

Supreme Court Decision Stirs 
Stores and Manufacturers to 
Action. July :180 

Price War Investigation Dropped 
by Senate Units. Aug:265 

OPS Ruling Affects Retailers 
Selling Below Fair Trade 
Levels. Aug:267 

No Interest by Congress in 
New Fair Trade Legislation. 
Nov:201 

Proposed Canadian Ban on 
Fair Trade. Dec:151 


FASHION 


Vacations and Valentines Set 
the Pattern for 1951 Promo- 
tions. Jan:69 

Spring Heralds Jewelry That 
Paints a Gay Fashion Pic- 
ture. Feb:92 

Fashion Window to Highlight 
Spring Jewelry Creations. 
March :104 

Easter Previews Summer Jewel- 
ry Fashions. March:103 

Summer Fashion Forecast: 
‘Flair and Gleaming.’ April: 


Fashion is Important Influence 
in Gift Promotion. May:100 

East Meets West in Fall Fash- 
ion Themes. June:78 

Look to Fashion for Lift in 
Summer Jewelry Sales. July: 


Fashion Emphasis Pays Off for 
Small Jewelry Store. July :108 
Fall Fashion Picture: New Em- 
phasis on Jeweled Accents. 
Aug: 124 
‘Feminine and Formal’ Newest 
Fall Fashion Note. Sept:98 
Fall Fashions Emphasize Im- 
portance of Jewels. Oct:108 
Get in Step with Fashion for 
1951 Watch Parade, Oct:110 
‘Tot-to-Teen’ Fashions Reflect 
Grown-up Trends. Nov:86 
Diamonds U.S.A.—1952. Nov: 


92 
Fashion Says Men’s Jewelry Is 
Indispensible. Dec:64 


FTC 


JVC Submits Trade Practice 
Rules on Pearls. June:153 


_C— 


GEMS and GEMOLOGY 


(See also “‘Diamonds”—“Tech- 
nical’’) 
Gemstone or Imitation? Feb: 


Two Birthstones for March: 
Bloodstone and Aquamarine. 
Feb :137 

A Short Course in Gemology. 
April:114; May:122; June: 
90; July :104: Aug : 140; 
Sept :106; Oct:138; Nov:112; 
Dec :74 

Reconstructed Stones Aren’t 
Synthetics. April:124 

Identification of Synthetic Em- 
eralds. May:104 
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Photomicrography for the Jewel- 
er. June:92 

Detection of 
monds. Aug:148 

Biography of Birthstone Ads 
Builds Gem Interest. Nov:180 

Crowds Flock to See Gem 
Sculpture. Dec :68 

A Brazilian Gem Trek. Dec:82 
Pictures in Gems Maintain 


Imitation Dia- 


GIFTS 


Steady Window Audience. 
Dec :90 
(See also “China, Glass & 
Giftwares” — ‘“*Merchandis- 
ing’) 


Terminal Jewelry Bar Trades 
on Gift Customers. Feb:179 
Gift Demand from New Home 
Owners Sparks Success of 
Basement Shop. March:132 
Service Sells Tourists. March: 


156 

Birthday Cards Center Window 
Interest on Gifts. April:144 

Gift Emphasis is Profit-Maker 
Small-Town Jeweler. July :156 

Service Plus Imagination Keeps 
Trade of Home-Town Cus- 
tomers. July :168 

Street Level Emphasis Focuses 
Customer Attention on Base- 
ment Gift Shops. Aug:238 

Want a Gift Department? Build 
It Yourself. Sept:100 

‘Gift a Day’ Increases Sales. 
Sept :142 

Gift Merchandising Small Town 
Jeweler’s Stock in Trade. 
Sept :164 

‘Gift Aid’ is Holiday Sales 
Builder. Oct:165 

China, Glass and Giftwares 
Loom Bigger in Jeweler’s 
Sales Picture. Dec:61 

Giftwares Are Good Business. 
Dec :62 


— 


HOROLOGY 


(See also ‘‘Technical’’— 
*“Watches’’) 

Workshop Questions and An- 
swers. Jan:188; Feb:220; 
March :240; April:228; May: 
230; June:190; July:216; 
Aug:302; Sept:240; Oct: 
262; Nov:232; Dec:176 

Shock Protective Devices for 
Watches. Jan:182; Feb:216 

New Watch Winding and Set- 
ting Mechanism. Feb:145 

A Regulating Device for 
Watches. March :236 

Fitting a Mainspring. May :226 

~~ Self-Winding Watch. Nov: 
30 


= 


JEWELRY INDUSTRY 
OUNCIL 


Valentine’s Day Leads JIC 
1951 Gift-Giving Promotions. 


Feb :112 

JIC Sets Theme for 1951 Sil- 
ver Parade. March:118 

Don’t Overlook This Opportun- 
ity for More Silver Sales. 
April :108 

JIC Diamond Exhibit May 24 
to June 9. May:94 

Spring Gift Occasions Offer 
Jeweler Triple Opportunity. 
May :106 

Watch Inspection Time—Sep- 
tember 6 to 15. Aug:134 

The Watch Parade—A Window 
Display for Nation-Wide JIC 
Promotion. Sept:97 

Get in Step with Fashion for 
the 1951 Watch Parade. Oct: 


110 

JIC Christmas Sales Ideas 
Stress Jeweler’s ‘Plus Values.’ 
Dec :120 

Ring Manufacturers Review 
Year-’Round Sales Plan Pre- 
sented by JIC. Dec:143 

JIC Releases Report on Nomi- 
nating Committee. Dec:148 


7 


(See also “Extra Lines” — 
*“Merchandising’’) 


LAMPS 
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Lamps for Sale and Display. 
Nov :124 


LIGHTING 
(See also ‘“‘Modernization” ) 
Lighting Magic Heightens 
Jewelry Glamour. Feb:100 


Correct Lighting to Make the 
Most of Your Display Mer- 
chandise. Oct:124 


LUGGAGE 
Mobile Luggage Display Im- 
proves Sales. March:149 
Luggage— One Answer to 


‘Something Different’ Prob- 
122 


lem. Nov: 


—_— = 


MARRIAGES 


41.3% of Jewelers’ Business is 
Attributed to Wedding Mar- 
ket. May:96 

1950 Meu f 5.5% Gain in Mar- 
riages. May:95 


MEN’S JEWELRY 


(See also ‘‘Fashion’” — “‘Mer- 
chandising’’—‘‘Promotion”’ ) 
Wall Display Emphasizes Gifts 
for Men. Oct:200 
Fashion Says Men’s Jewelry is 

Indispensable. Dec:64 


* 'Jewelry Items for a Man’s 
Christmas. Dec :66 
MERCHANDISING 
General 
‘No Sales’ Policy Makes for 


Customer Confidence. Jan:90 

Sell Your Store’s Service. Jan: 
92 

Talk Your Customers’ Lan- 
guage. Jan:96 

‘Small Fry Bar’ 
ers Early. Jan:124 

Bridal File — _— the Wed- 
ding. Feb:1 

Quality Merchandise Secret of 
Small Town oo Suc- 
cess. March 

Variety anal Lets Cus- 
tomers Sell Themselves. April: 
160 

Suburban Store Takes ‘Down- 
town’ to the Customers. June: 


Gets Custom- 


76 
A Small Store That Pays Big 
Dividends. July :100 
Friendliness Builds Business 
with a Future. July :112 
Service Plus Imagination Keeps 
Trade of Home-Town Cus- 


tomers. July:168 ~ 
Cooperation—A Magic Carpet 
to Greater Sales. Aug:144 


No Desire Too Trivial for This 
Hollywood Jeweler. Aug:150 

Personal Card List Facilitates 
Gift Orders. July :150 

Jewelers Serving the Needs of 
Atomic Village. Aug:174 

Jewel Box Plan Doubles His 
Sales. Aug:212 

Gift Registry Service Traps the 


Bride’s ‘White Elephants.’ 
Sept :158 

win thes Ads Built This Store. 
Sept :160 

New Charge Purchases Reward- 
ed. Sept:175 


From the Campus to a Suc- 
cessful Jewelry Business. Oct: 
152 

Fast Sales to Stubborn Cus- 
tomers. Oct:154 

Departmentalized Suburban 
Shop Designed to Expedite 
Service to Customers. Oct: 


Specialization Brings Customers 
to Side-Street Store. Oct:200 

Wall Display Emphasizes Gifts 
for Men. Oct:200 

Card System Simplifies Bridal 
Register. Nov:10 

Low-Priced Jewelry Sponsors 
rafic. Nov:176 

Tailored to Quality in Merchan- 
dising and Service. Dec:72 


Appliances 


Electric Housewares Merchan- 
dising Campaign Puts Stress 
_ Gift Market. March: 
1 


Electric Housewares Promotion 
Invites Jewelers to Enter 
i. Display Contest. April: 
126 


‘Stunt’ Promotions Liven Sales 
on Small Appliances. Sept: 
102 


Baby Goods 


‘Small Fry Bar’ Gets Customers 
Early. Jan:124 

‘Port Hole’ Window Sells In- 
fants’ Gifts. July :137 

Baby Department Rates Tops 
in Sales. July :142 


China and Glassware 


and Giftwares 


China, Glass 
in Jeweler’s 


Loom Bigger 
Sales Picture. Dec:61l 
Famous - Name Lines’ Bring 
Back Out-of-Town Business. 
Dec :126 


Clocks 


Timely Clock Promotion Brings 
Up Profits. Feb:161 

To Sell Clocks, They Must Be 
Seen. March:130 


They Have Time on Their 
Hands. July :114 

Cosmetics 

Cosmetics for Traffic and Prof- 
its, Too. Nov:128 

Diamonds 

Scientific ‘Slant’ Dramatizes 


Diamond Sales. June:84 
First, Educate the Customer. 


Gifts 


June :100 

Special Services Build Diamond 
Volume. Aug:138 

Public Education Program Em- 
phasizes Diamond Quality. 
Nov:114 

Terminal Jewelry Bar Trades 
on Gift Customers. Feb:179 

Service Sells Tourists. March: 


156 

Gift Emphasis is Profit-Maker 
for Small-Town Jeweler. July: 
156 

‘Gift a Day’ Increases Sales. 
Sept :142 

Gift Merchandising Small Town 
Jeweler’s Stock-in-Trade. 
Sept :164 

‘Gift Aid’ is Holiday Sales 
Builder. Oct:165 

Giftwares Are Good Business. 
Dec :62 


Lamps 


Lamps for Sale—and Display. 
Nov :124 


Lighters 


The ‘Lighter’ Side of Selling. 


July :98 


Luggage 


Mobile Luggage Display Im- 
proves Sales. March :149 

Luggage — One Answer to 
‘Something Different’ Prob- 
lem. Nov:122 


Records 


Basement Music Shop Boosts 
Sales. Jan:113 


Music is Tuned for Extra 
Traffic. Feb:124 

Repairs 

Service Means More Customers. 
Jan:117 

Quality Repairs Bring’ Big 


Sales to Small Shop. Feb: 
122. 


Customer Service Sets Pace in 
Tiny Store. April:190 

Automatic Followups Build Re- 
pair Volume. Sept:152 

Store-Wide Emphasis on Re- 
pairs Builds $100,000 Annual 
Business. Oct:140 

Simple Innovations Boost Re- 


pair Department Volume. 
Nov:151 
Silver 


Silver Merchandising Program 
Taps — College Mar- 
ket. July:1 

‘Extra-Piece’ _ Sets 
Tempo for Large Sterling 
Volume. Aug:210 

Merchandising Patterned to 
Quality Theme. Nov:162 


Watchbands 


Watchbands Warrant Extra 
Sales Effort. Aug:176 
Clever Display Peps Watchband 


Sales. Sept:136 


WATCHES 


A Watch Speaks to Its Owner. 
Jan :121 
No Trade-In Policy on Watches 


Establishes Customer Confi- 
dence. April:128 
‘Time’ for Business! Oct:148 


Are You Feeding Your Profits 
to the ‘Unconditional Guar- 
antee’?’ Oct:150 





MODERNIZATION 


Lighting Magic Heightens 
Jewelry Glamour. Feb:109 

Thinking of Remodeling? Jen: 
108; Feb:136; March:159 

* Store Within A Store.’ Jan: 


26 
Air Conditioning a Profitable 
Investment for Increased 
Sales. Feb:114 


Back-Door Approach Designed 
for Drive-In Customers. 
March :110 

From Interior Decorator to 
Modern Jeweler. March:122 

‘As Good As the Best’ Keeps 
Neighborhood Customers at 
Home. March:128 

Gift Demand From New Home 
Owners Sparks Success of 
Basement Shop. March:132 

Modernization Keyed to Loca. 
tion and Clientele. April:132 

Suburban Store Takes ‘Down. 

to the Customers. 


The Shopping Center—Modern 
Trend in Suburban Merchap. 
dising. July :86 

Waste Space Goes to vines in 
New Store. Aug:21 

Want a Gift Ste Build 
It Yourself! Sept:100 

Window Design Provides for 
Display Versatility: Sept:124 

Jeweler Designs Own Store 
Sept :139 

Four-Inch Ads_ Built This 
Store. Sept:160 

Should I Air-Condition My 
Store? Sept:194 

Imagination Into Reality. Oct: 
122 

‘Time’ for Business. Oct:148 

Departmentalized Suburban 
Shop Designed to Expedite 
Service to Customers. Oct: 


180 
Opened for Christmas. Nov:120 
Designed for Its Location. Nov: 
66 


Giftwares Are Good Business. 


ec :6 
Tailored to Quality in Merchan- 
dising and Service. Dec:72 


— 


Tighter Metal Restriction Ex- 
pected. Jan:155 

NPA Bans Use of Copper in 
Jewelry. Feb:183 

NPA Restrictions will Bar New 
Jewelry Store Construction. 
Feb :188 

Tighter Metal Controls Fore- 
seen. March:201 

NPA To Restrict Platinum Use. 
March :201 

NPA Alters Metal Curbs. April: 
92 


NPA 


Temporarily Relaxes Ban on 
Platinum Use. June:155 

Relaxes Restrictions on Copper 
and Aluminum. Aug :269 

Tight Metal Situation Eased by 
Supplemental Allotments. Oct: 
53 


2 
Jewelry Trade Faces Cut in ’52 
Metal Allocations. Nov:201 


—; = 


OPS 


Government Suggests Price 
Freeze at Dec. 1 Levels. 
Jan:155 


Deadline for Filing Margin 
Price Charts Extended to 
April 30, April:192 

What the Retail Jeweler Must 
Do Under Tt Price Regu- 
lation 7. May 

Explanation of OPS Form No. 
3 Terminology. May:144 

Manufacturer Price Order Rolls 
Back Prices to Pre-Korean 
Levels. May:190 

OPS Filing Seatiies Extended. 
May :190 

Ruling Allows Adjustment of 
Prices on Fair-Traded Items. 
May :191 

Check Questions on CPR 7. 
June :9 

No Price Charts Required for 
Small Jewelers. June :153 


THE JEWELERS’ CIRCULAR-KEYSTONE 




















OPS Order Affects Wholesalers 
and Importers. June:163 

OPS Eases Margin Squeeze on 
— Under CPR 7. July: 


CPR 7 Changes Affecting New 
Sellers and Retail Jewelers. 
July :188 

New Pricing Regulation De- 
layed as Congress Scans Con- 
trols, Aug:265 

OPS Ruling Affects Retailers 
Selling Below Fair Trade 
Levels. Aug :267 

Watch Industry Advisory Group 
Meets with OPS. Sept:220 

Pricing Order on Platinum 
Shelved Indefinitely. Oct. 228 


— 
PEARLS 


JVC Submits Trade Practice 
Rules on Pearls. June:153 
Cultivating Customers for Cul- 

tured Pearls. Aug :233 


PLATINUM 

Platinum Metals Field ee 
by Engelhard. Feb:1 

Platinum Discussion aired. May 
195 

= Temporarily Releases Ban 

n Platinum Use. June:155 

idee Order on Platinum 
Shelved Indefinitely by OPS. 
Oct :228 


PROMOTION 
General 

National Advertising Tie-In Pro- 
motion Increases — of 
Local Jeweler. Jan:76 

Jeweler’s Love of Sports Turned 
Into Business Asset. Jan:88 

Sell Your Store’s Service. Jan: 


92 

Romance Display Peps Impulse 
Sales. Jan:109 

Contest Letters Provide Ammo 
for Ads, Jan:114 

‘Small Fry Bar’ — Custom- 
ers Early. Jan:1 

Valentine’s Day pow JIC 1951 
Gift-Giving Promotions. Feb: 
112 

Derby Sponsor Makes Head- 
lines and Sales. Feb:118 


Small Gifts Build Customer 
Goodwill. Feb:133 
Meets His Customers at the 


Fair. Feb:152 
Jewelry Customers 
Ride. Feb:165 
Unique Sign is Standing Pro- 

motion. Feb:218 
Counter Follow-Up Doubles 
Effect of Ads. Feb:218 
Dramatic Displays, Consistent 
Promotion Spell Success for 
Small Jeweler. March :126 
‘As Good As the Best’ Keeps 
Neighborhood Customers at 
Home. March:128 
Don’t Forget Your 
Birthday. March:172 
Mother’s Day—A Gift Promo- 
tion That’s a ‘Natural’ for 
the Jeweler. April:120 
Good-Will Lectures Bring Pres- 
tige and Balanced Sales. 
April :130 
Spring Gift Occasions Offer 
Jeweler Triple Opportunity. 


Given a 


Store’s 


May :106 

Opportunity Knocks in June. 
May :128 

They Welcome New Residents. 
May :139 

June 9th is Children’s Day. 


7146 

Restyling Offer Attracts Sum- 
mer Business. June:12 

Summer Layaways Guarantee 
Price Level. June:129 

Engraving — Bugaboo or Big 
Business? June:136 

Gets the Graduates Coming and 
Going. June:141 

Awards for Best Father’s Day 
Ads. June:143 

Fashion Emphasis Pays Off for 
Small Jewelry Store. July :108 

Unusual Promotion Stunts Build 
Goodwill and Sales. Aug:162 

‘Business as bene During Re- 
modeling. Aug:166 

Waste Space Goes to Work in 
New Store. Aug :216 


FOR JANUARY, 1952 


A Cup for the College Beauty 
Queen. Aug:237 

This Price War Was Good for 
Business. Sept:120 

Classified Ads Pull Traffic. Sept: 


141 
‘Gift a Day’ 


Increases Sales. 
Sept :142 
Don’t Overlook Back to School. 
Sept :147 
Four-Inch Ads Built This Store. 
Sept :160 
New Charge Purchases’ Re- 


warded. Sept:175 

Community Programs Keep 
Hometown Business at Home. 
Oct :107 | 

‘Gift Aid’ is Holiday Sales 
Builder. Oct:165 

Coupon Ads Boost Christmas 
Traffic. Oct :166 

Gift Idea Folder Promotes Early 
Sales: Oct:177 

Service to Youth Makes Store 
a Community Project. Oct: 


184 

Wall Display Emphasizes Gifts 
for Men. Oct:200 

Specialization Brings Customers 
to Side-Street Store. Oct:200 

Souvenir Items Bring in ‘Fair’ 
Customers. Oct :206 

New Twist to ‘Know Your 
Jeweler.’ Oct:209 

Keep Your Name Before the 
Public. Nov :96 

Christmas Doesn’t Have to be 
Promoted but Your Store 
Does. Nov:103 

‘Stag Night’ Brings in Men 
Gift Shoppers. Nov:118 

Opened for Christmas. Nov:120 

Jewelry Store Ballet. Nov :146 

Unique Tie-In Profitable All 
Around. Nov:146 

Public Service is Good Busi- 
ness. Nov:149 

‘Gossip’ Program Gets Large 
Audience. Nov:153 

Jeweler’s Display Makes Hit 
with Truman. Nov:157 

For Secretaries Only. Nov:159 

Take the Customer for a Ride. 
Nov:178 

Combining Business with Busi- 
ness. Nov:179 

Predictions that Pay Off. Nov: 
1 


85 

Princess’ Visit Puts Jewelry on 
the Front Page. Dec:78 

‘Shut-In’ Contest Wins Friends. 
Dec :110 

‘Orchids to You’ Promotes New 
Store. Dec:111 


Appliances 

Electric Housewares Merchan- 
dising Campaign Puts Stress 
—— Gift Market. March: 
1 

Electric Housewares Promotion 
Invites Jewelers to Enter 
a Display Contest. April: 
1 


‘Stunt’ Promotions Liven Sales 
on Small Appliances. Sept: 
102 


Brides 


Bridal File a After the Wed- 
ding. Feb:1 

Gift Registry Service Traps the 
Bride’s ‘White Elephants.’ 


715 
‘Bride ‘of the Week’ Ads De- 
velop Into Successful Year- 
"Round Promotion. Oct:178 
Cameras 
Movie Night Promotes Camera 
Department, Nov:145 
China and Glass 
Oakland Jeweler Gets Into the 
Act. Dec :99 
Famous-Name Lines Bring 
Back Out-of-Town Business. 
Dec :126 
Clock 
‘Timely’ Clock Promotion Rings 
Up Profits. Feb:161 
Cooperative 
Co-Op Promotion Makes Ads 
Read. Feb:135 
Joplin Business Firms 
Local Stores. April:151 
‘Know Your Jeweler’ Campaign 
a Success in Hartford. June: 
86 
Cooperative Retailer Promotion 
— Tourist Trade. June: 
1 
Cooperation—A Magic Carpet to 
Greater Sales. Aug:144 
Long-Range Christmas Planning 


Boost 


Insures Local Business for 


Retailers, Oct:144 
Recipe for Parking Problem. 
Oct :164 


a Co-Op in Parking Plan. 
t:175 


Children’s Movie og Christ- 
mas Shoppers. Oct:2 
Directory Builds cl for 
Retail Area. Nov:149 
Commercial Clubs Beneficial to 
Jewelers. Nov:197 
Roanoke Goes Jewelry-Minded 
During Week-Long ‘Know 
Your Jeweler’ Campaign. Dec: 
86 
Cosmetics 
Cosmetics for Traffic and Profits, 
Too. Nov:128 
Costume Jewelry 
Variety Steps Up Costume 
Jewelry Sales. Feb :142 
Jeweler Increases Costume 
Jewelry Sales with Unique 
Wall Case Display. Sept:178 
Diamonds 
Billboard Diamond Promotion 
in Quaker City. Feb:139 
Diamond Ad Ties in with Base- 
ball Season. April:176 
Diamonds Are Their Own Best 
Salesmen,. May :102 
Coordination: Success Secret for 
a Profitable Diamond Promo- 
tion. June:106 
Public Education Program Em- 
phasizes Diamond Quality. 
Nov :114 
Gems 
Two Birthstones for March: 
Bloodstone and Aquamarine. 
Feb :137 
Biography of Birthstone Ads 
Build Gem Interest. Nov:180 
Crowds Flock to See Gem 
Sculpture. Dec :68 


Pictures in Gems Maintain 
Steady Window Audience. 
Dec :90 

Giftwares 


Terminal Jewelry Bar Trades on 
Gift Customers. Feb:179 

Street Level Emphasis Focuses 
Customer Attention on Base- 
ment Gift Shops. Aug:238 


Lamps 
Lamps for Sale —and Display. 
Nov :124 
Luggage 
Mobile Luggage Display Im- 
proves Sales. March :149 
Luggage — One Answer to 


‘Something Different’ Prob- 
lem, Nov:122 
Pearls 
Cultivating Customers for Cul- 
tured Pearls. Aug :233 
Repairs 
Service Means More Customers. 


an: 
Automatic Followups Build Re- 
pair Volume, Sept :152 
Store-Wide Emphasis on Re- 
pairs Builds $100,000 Annual 
Business. Oct:140 
Rings 
A Simple Twist Boosts Ring 
Sales. Dec:108 
Emblem Promotion Capitalizes 


on Broad but Specialized 
Market. Dec:122 

Silver 

Planning Success Secret for 


Silver Show. Jan:74 
JIC Sets Theme for 1951 Silver 
Parade. March:118 
International Touch Lends In- 
terest to Table Contest-Ex- 
hibit. March :160 
Early Start Means 
Sales. March:198 
Don’t Overlook This Opportun- 
ity for More Silver Sales 
(Silver Parade). April:108 
Good-Will Lectures Bring Pres- 
= and Balanced Sales. April: 


Sterling 


Outside Selling Gets Customers 
Early. April :147 
Table —, Merits 

Run, Aug:1 
A Promotion Opportunity Waits 
for No Season. Aug:206 
Silver for Copper ... A Pro- 
motion That Gave a Lift to 
Silverware Sales. Oct:120 
Thanksgiving Theme—A _ Pro- 
motion Opportunity for Extra- 
Piece Silver. Oct:125 
Promotions Fill Out Silver 
Sales. Nov:184 


Second 


Watchbands 
Watchbands Warrant Extra 
Sales Effort. Aug:176 


Clever Display Peps Watch- 
band Sales. Sept :136 
Watches 
A Watch Speaks to Its Owner. 
Jan:121 


Program of Local Events High- 
light Jeweler’s Watch Promo- 
tion. Jan:184 

Tiny Pamphlet Emphasizes 
Watch Guarantee. May :228 

Promote Graduation Watches 
Early. June:139 

Watch Inspection Time — Sep- 
tember 6 to 15. Aug:134 

Get in Step with Fashion for 
the 1951 Watch Parade. Oct: 


110 
Year-’-Round Watch Parade 
Stresses Names in One-at-a- 
Time Promotion. Oct:112 
Bring Watch Traffic Back to 
the Jeweler. Oct:118 
Imagination Into Reality. Oct: 
12 


2 

Get Along Old Watch—It’s 
Round-Up Time. Oct:134 

Are You Feeding Your Profits 
to the ‘Unconditional Guaran- 
tee?’ Oct:150 

Watch Display Permits ‘Con- 
trolled’ Sales. Nov:160 

Sea Diver Aids Watch Promo- 
tion. Dec:95 


—_— 


REPAIRS 
(See also “‘Horology’”’ — ‘*Tech- 
nical’’) 
Workshop Questions and An- 
swers, Jan:188; Feb:220; 


March :240; April:228; May: 
230; June:190; July:216; 
Aug:302; Sept:240; Oct: 
262; Nov:232; Dec:176 

Advertising B uilds Profitable 
Clock Repair Service. Jan :82 

Service Means More Customers. 
Jan:117 

Quality Repairs Bring Big Sales 
to Small Shop. Feb:122 

Pick Up Clock Repair Service. 
March :182 

Silver Repair Business Brings 
Steady Traffic. June:132 

Clock Repair is Specialized but 
Profitable, Too. Aug:168 

Automatic Followups Build Re- 
pair Volume. Sept:152 

Imagination Into Reality. Oct: 
122 


Store Wide Emphasis on Re- 
pairs Builds $100,000 An- 
nual Business. Oct:140 

Simple Innovations Boost Re- 
pair Department Volume. 
Nov:151 

New Profits from Repairs. Dec: 


Display Increases Watch Crystal 
Sales. Dec:113 


RINGS 


(See also “‘Diamonds”’) 

A Simple Twist Boosts Ring 
Sales. Dec:108 

Emblem Promotion Capitalizes 


on Broad but Specialized 
Market. Dec:122 
Ring Manufacturers Review 
Year-’Round Sales Plan of 
JIC. Dec:143 
SALES TRAINING 
(See also “Business Manage- 
ment”—“Employee Relations” 


Good Salesmanship Depends on 
Know-How. April:134 

Merit Rating Helps Salesmen 
Improve Performance in Sell- 
ing. July :146 

Do Your Salesmen Known How 
to Sell? Aug:156 

Give the New Man a Break! 
Oct :211 


SCHOOLS 


GI Training Days Will Soon 
Be Gone. May:130 

Directory of Trade Schools. 
May :134 

National Figures Attend Cele- 
bration at Bulova School. 
Sept :195 


213 





New Rustproof Escape Wheel Sea Diver Aids Watch Promo. 
by Elgin. Oct:161 tion. Dec.95 

The Self-Winding Watch. Nov: 
230 WINDOW DISPLAY 

(See also “Display” —“Moder. 
nization” —Promotion’”’) 


SILVER T 
(See also ‘Advertising’’—‘Dis- ——— 
play” — “Merchandising” — 
**Promotion’’) TARIFF 
Planning is Success Secret for Elgin and Hamilton Asks Hike 
Silver Show. Jan:74 in Tariff Rates on Swiss 


Romance Displays Pep Impulse 
Sales. Jan:109 

The JC-K_ Silverplated Flat- 
ware Index. Jan:129 

‘Occasion Gifts’ Theme of Silver 
Ad. Feb:146 

U. S. Silver Consumption 
Reaches Post-War High. Feb: 


190 

Quality Merchandise Secret of 
Small Town Jeweler’s Suc- 
cess. March :102 

JIC Sets Theme for 1951 Silver 
Parade. March:118 

International Touch Lends In- 
terest to Table Contest. 
March :160 

Early Start Means Sterling 
Sales. March :198 
rs. America’s Silverware — 
1950. (Part April :102; 
(Part II) Sept:94; 
III) Oct:116; (Part IV) 
Nov:90 

Silver Glamour for April Win- 
dows. April :106 

Don’t Overlook This Opportun- 
ity for More Silver Sales. 
April :108 

Your Silverware Displays Merit 
_— Consideration. April: 


Goodwill Lectures Bring Pres- 
tige and Balanced Sales. 
April :130 

Outside Selling Gets Customers 
Early. April:147 

Variety Presentation Lets Cus- 
tomers Sell Themselves. April: 


1 

15,000 Visit Detroit Silver Dis- 
play. April:176 

“Waste Space’ Display High- 
lights Flatware. April :188 

Sterling Gallery Provides Year- 
— Pattern Exhibit. May: 


156 

JC-K’s Silver Parade Contest. 
May :160 

Silver Repair Business Brings 
Steady Traffic. June :132 

Silver Parade Window Features 
— Sterling Pattern. July: 

Silver Merchandising Program 
Taps Profitable College Mar- 
ket. July :140 

Baby Department Rates Tops in 
Sales. July :142 

Winners Notified on JC-K Pat- 
tern Contest. July :184 

-“w Excise Defeated. July: 

Table Contest Merits Second 
Run. Aug:132 

A Promotion Opportunity Waits 
for No Season. Aug :206 

‘Extra Piece’ Emphasis Sets 
Tempo for Large Sterling 
Volume. Aug :210 

Jewel Box Plan Doubles His 
Sales. Aug:212 

The Art of Chasing. Sept:104 

Gift Registry Service Traps the 
Bride’s ‘White Elephants.’ 
Sept :158 

Honeycomb Units Show Sterl- 
ing Patterns. Sept:173 

Interesting New Example of 
American Silversmithing. 
Sept :176 

Table Display Solves Limited 
Space Problem. Sept:181 

Silver for Copper—A Promotion 
That Gave Lift to Silverware 
Sales. Oct:120 

Thanksgiving Theme—A Promo- 
tion Opportunity for Extra- 
Piece Silver. Oct :125 

‘Bride of the Week’ Ads De- 
velop Into Successful Year- 
"Round Promotion. Oct:178 

Card System Simplifies Bridal 
Register. Nov:109 

Merchandising Patterned to Qual- 
ity Theme. Nov:162 

Promotions Fill Out Silver 
Sales. Nov:184 

“Waste Space’ Put to Good Use. 
Dec :123 


SYNTHETIC STONES 


(See “Gems and Gemology”’— 
“*Technical’’) 


214 


Watch Imports. March :203 
Swiss Watchmakers Say Tariff 

Rise Would Hurt U.S. Con- 

sumer and Jeweler. March: 


2 

U. S. Watch Imports for 1949 
and 1950. March:203 

Tariff Commission to Scan Im- 
ports of Swiss Watches. 
April :194 

AWA Backs Investigation of 
Swiss Watch Imports. May: 
194 

American and Swiss Watch 
Spokesmen Debate Tariff Is- 
sue. June:152 

U. S. Grants Tariff Cuts on 
Imports of Jewelry. June:154 

Revealing Testimony by Arde 
Bulova. July:85 

Months Until Decision on Tariff 
Issue. July :180 

U. S. Watch Manufacturers 
Draft Final Tariff Brief, July: 
87 


1 

U. S. and Swiss Watch Manu- 
facturers Submit New Briefs. 
Aug :268 


» ‘Decision on Watch Tariff Issue 


Still Weeks Away. Oct:227 


TAXES 


Congress Considering Excise 
Tax Structure. Feb:183 
Saving Taxes by Advance Plan- 
ning and Good Records. 

March :114 

Snyder Asks for Additional Bite 
from Jewelry. March:201 

1950 Excise Tax Collections 
Down. March :202 

Oppose Tax Proposals on Flat- 
ware and Clocks. April :261 

House Unit Approves Increase 
in Jewelry Excises. June:160 

The Right Supporting Records 
Ease Jeweler’s Tax Load. 
July :110 

House Unit Makes Changes in 
Excise Tax Proposals. July: 
180 

Flatware Excise Defeated. July: 
189 

Senate Hopes to Slash House- 
Approved Tax Bill. Aug:265 

House and Senate Tax Proposals 
Differ Slichtly. Oct :227 

Truman OK’s Bill Raising 
Taxes Over 5% Billion. Nov: 
201 

New Manufacturers Excise Tax 
Creates Flurry of Confusion. 
Dec :143 


TECHNICAL 


(See also ‘“‘Gemology’’—*“Hor- 
ology’’) 

A Practical Course in Artistic 
Engraving. Jan:130; Feb: 
156; March:166; April:224; 
June:186; July:216; Aug: 
298; Sept :236; Oct :258; 
Nov: 168; Dec:172 

Shock Protective Devices for 
Watches. Jan:182; Feb:216 

Gemstone or Imitation? Feb: 
1 


Workshop Questions and An- 
swers. Jan:188; Feb:220; 
March :240; April:228; May: 
230; June:190: July:216: 
Aug :302; Sept :240; Oct:262: 
Nov :232: Dec:176 

New Watch Winding and Set- 
ting Mechanism. Feb:145 

A Regulating Device for 
Watches. March :236 

Reconstructed Stones Aren’t 
Synthetics. April:124 

Identification of Synthetic 
Emeralds. May:104 

A Short Course in Gemology. 
April:114; May:122; June: 
90; July :104; Aug:140; Sept: 
106; Oct :138; Nov:112; 
Dec :74 

Fitting a Mainspring. May :226 

Photomicrography for the Jewel- 
er. June:92 

Detection of Imitation Dia- 
monds. Aug:148 

The Art of Chasing. Sept:104 

New Automatic Watch Move- 
ment. Sept:145 


_w— 


WATCHBANDS 


Watchbands Warrant Extra 
Sales Effort. Aug:176 

Clever Display Peps Watch- 
band Sales: Sept:136 


WATCHES 


(See also “Fashion” — “Hor- 
ology” — “Merchandising” — 
‘Promotion’? — ‘Tariff’ — 
*“Technical”’ ) 

Workshop Questions and An- 
swers. Jan:188; Feb:220; 
March :240; April:228; May: 
230; June:190; July:216; 
Aug :302; Sept:240; Oct :262; 
Nov :232; Dec:176 

A Watch Speaks to Its Owner. 
Jan:121 

Shock Protective Devices for 
Watches. Jan:182; Feb:216 

Program of Local Events High- 
light Jeweler’s Watch Promo- 
tion. Jan :184 

New Watch Winding and Set- 
ting Mechanism. Feb:145 

Elgin and Hamilton Ask Hike 
in Tariff Rates on Swiss 
Watch Imports. March:203 

Swiss Watchmakers Say Tariff 
Rise Would Hurt U. S. Con- 
sumer and Jeweler. March: 
203 

U. S. Watch Imports for 1949 
and 1950. March:203 

A Regulating Device _ for 
Watches. March:236 

No Trade-In Policy on Watches 
Established Customer Confi- 
dence. April:128 

Tariff Commission to Scan Im- 
ports of Swiss Watches. 
April :194 

AWA _ Backs Investigation of 
Swiss Watch Imports. May: 
194 

Fitting a Mainspring. May :226 

Tiny Pamphlet Emphasizes 

Watch Guarantee. May:228 

Promote Graduation Watches 
Early. June:139 

American and Swiss Watch 
Spokesmen Debate Tariff Is- 
sue. June:152 

Revealing Testimony by Arde 
Bulova. July :85 

Months Until Decision on Tariff 
Issue. July :180 

U.S. Watch Manufacturers 
Draft Final Tariff Brief. 
July :187 

Watch Inspection Time—Sep- 
tember 6 to 15. Aug:134 

U. S. and Swiss Watch Mfrs. 
Submit New Briefs. Aug:268 

Swiss Display New Fall and 
Winter Watch Styles. Aug: 
279 

The Watch Parade—A Window 
Display for Nationwide JIC 
Promotion. Sept:97 

New Automatic Watch Move- 
ment. Sept:145 

Watch Industry Advisory Group 
Meets with OPS. Sept:220 

Get in Step with Fashion for 
1951 Watch Parade. Oct:110 

Year-’-Round Watch Parade 
Stresses Names in One-at-a- 
Time Promotion. Oct:112. 

Bringing Watch Traffic Back to 
the Jeweler. Oct:118 

Imagination Into Reality. Oct: 
122 

Get Along Old Watch—It’s 
Roundup Time. Oct:134 

‘Time’ for Business. Oct:148 

Are You Feeding Your Profits 
to the ‘Unconditional Guaran- 
tee’? Oct:150 

New Rustproof Escape Wheel 
by Elgin. Oct:161 

Decision on Watch Tariff Is- 
sue Still Weeks Away. Oct: 

Watch Display Permits ‘Con- 
trolled’ Sales. Nov:160 

The Self-Winding Watch. Nov: 
230 


23 
Display Ideas for Watches. 
Dec :84 


Display Ideas to Put Heart in 
Valentine Promotions. Jan:39 

A Gift Parade for Valentine's 
Day. Feb:96 

Bring Spring Into Your Easter 
Window Ideas. Feb:98 

‘Double Duty’ Display Fixtures 
Increase Store Efficiency, 
Feb :116 

Fashion Window to Highlight 
Spring Creations. March:164 

Dress-Up Ideas for Easter Gift 
Windows. March:106 

Silver Glamour for April Win- 
dows. April:106 

Your Silverware Displays Merit 
Special Consideration. April: 


112 

Birthday Cards Center Window 
Interest on Gifts. April:14¢ 

Diamonds on Display. May :98 

Diamonds Are Their Own Begt 
Salesmen. May:102 

Captures Graduation 
May :142 

Display Arrangement for Effec- 
tive Windows. June:80 

A Summer Display for Fashion 
Jewelry. June:81 

Promote Graduation Watches 
Early. June:139 

Do Your Windows Say ‘Buy’ 
or ‘Pass-by?’ (Part I) July: 
92; (Part II) Aug:136 

A Garden Setting for a Sum- 
mer Window. July :97 

Silver Parade Window Features 
New Sterling Pattern. July: 
128 

‘Port Hole’ Window Sells In- 
fants’ Gifts. July :137 

Miniature Train Shows Dia- 
monds. July:148 

Using Color for Window Sales 
Appeal. Aug:12 

Back-to-School—A Gift Display 
for September Promotion. 
Aug :129 

Display Showmanship Capital- 
izes on Parade of Windows. 
Aug :158 

Cultivating Customers for Cul- 
tured Pearls. Aug:233 

Tell Your Sell Message Quickly, 
Sept :96 

The Watch Parade—A Window 
Display tor Nation-Wide JIC 
Promotion. Sept:97 

Window Design Provides for 
Display Versatility. Sept:124 

Clever Display Peps Watchband 
Sales. Sept :136 

Honeycomb Units Show Sterling 
Patterns. Sept:173 

Year--Round Watch Parade 
Stresses Names in QOne-ata 
Time Promotion. Oct:112 

Correct Lighting to Make the 
Most of Your Display Mer- 
chandising. Oct:124 

Thanksgiving Theme —A _ Pro- 
motion Opportunity for Extra- 
Piece Silver. Oct:125 

Hallowe’en Theme for Jewelry 
Windows. Oct: 169 

Get the Benefits of National 
Advertising in Your Commun: 
ity. Nov:94 

A Christmas Display with a 
‘Gift-y’ Air. Nov:95 

Stars in the ‘Christmas Scene. 
Nov :98 

Customers Have Ideas, Too! 
Nov :126 

‘Prop’ Inventory Provides Ready 
Display Variety. : 

After Christmas in Your Win- 
dows. Dec:71 

Display Ideas for Watches. 
Dec :84 . om 

Pictures in Gems Maintain 
Steady Window Audience. 
Dec :90 

Sea Diver Aids Watch Promo- 
tion. Dec:95 ; 

Post-Holiday Goodwill Display. 
Dec :107 _ 

Emblem Promotion Capitalizes 
on Broad but Specialized 
Market. Dec:122 

‘Waste Space’ Put to Good 
Use. Dec:123 

Famous-Name Lines Bring Back 
Out-of-Town Business. Dee: 
126 
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